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Senior Consultant
Head of Research & Insights EPAM Netherlands

10+ years of experience in:

Research Methods: Surveys, Interviews, Usability Testing, Focus
Groups, Card Sorting, Diary Studies, Contextual Inquiries, Field
Studies, Heuristic Reviews, Market Research, Competitive
Analysis, A/B Testing, Controlled Experiments

Tools: Userzoom , Contentsquare , Qualtrics, SPSS, R, Miro

Clients: British Telecom, Burberry, Baxter, Planet Payment,
Roche, MyTheresa, Apple, TNO, Ziggo, Google, Coolinc, Honda

Areas of Expertise: Human-Al Experiece, Extended Reality (XR),
E-Commerce, Fashion & Retail, Banking & Finance, Telco,
Healthcare, and Food & Beverage. Luxury Loyalty Program
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WORK & EDUCATION

WORK EXPERIENCE EDUCATION
2021-Present 2012-2017 Ph.D. 2012-2017
Senior Consultant, Research & Insights EPAM PhD Researcher, Delft University of Technology Human Computer Interaction
Consulting and managing research projects, covering tasks from Triangulating data gathered from ethnographic studies, focus Delft University of Technology
client needs analysis and key question identification to research groups, emotion sampling, and proximity sensors to quantify and
design, data analysis, and presentation. Delivering research forecast crowd movements, density, and emotions.

services to diverse clients across industries.

2017-Present 2010-2011 M. Sc. (Cum Laude) 2009 -2011
Founder & Cake Artist, Cake Researcher Researcher, Philips Research Industrial Design Engineering
Crafting beautiful and tasty customized cakes and operating a Conducting interviews, focus groups, card sorting, and controlled Delft University of Technology
boutique café for cake tasting and workshops. experiments with consumers. Performing in -depth qualitative and

statistical analysis to understand apparel perception under
different retail lighting conditions.

2017-2021 2023-Present o e

Scientific Researcher, National Research  Center Guest Professor, Keio University Media Design B. A. (with distinction) 2005 -2009
for Mathematics and Computer Science (CWI) WO GULjYiut YOUUOLjT V: 1t CioFY2 GFOI Vg i gpdugtréalng?_igﬂ Ol LGt FLj
Defining measurement metrics and controlled experiments to Supervising PhD students and researching user experiences with Sun Yat-Sen University

comprehend user behavior and interactions within immersive emerging technologies (XR, Spatial Computing, Generative Al).

environments. Writing three yearly research methodology articles as an ACM

Interactions columnist.



CORE EXPERTISE

Scientific Research &
User Experience Research

Tailoring research projects with
appropriate methodologies and delivery
timelines, aiding clients in making data -
driven decisions through insightful
reports and recommendations derived
from comprehensive research.
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Extended Reality (XR) &

Immersive Technology SME
:

Actively publishing thought
leadership articles and scientific
papers covering topics such as XR,
Immersive technology & experiences,
Human-Computer Interaction (HCI)
Research Methods.

Human - Al Experience
Research

~0OgniGFt YGO S8AILYfUBgF
Experience (HAX) education material
curation and publishing HAX research
articles in top venues.

Fine Dining & Luxury Loyalty
Program Design

Possessing extensive expertise in fine
dining, food experience design, and
luxury loyalty program design.



